DOES YOUR WEB COPY STAND OUT?
So much has happened recently that there’s a chance your website is now a
little…2019! The look, feel, and functionality is important of course. Plus,
how quickly it loads and whether it’s mobile-friendly. But it’s content that can
really make or break a site when it comes to attracting new customers.
Here’s Semaphore PR’s fab four reasons to put a content review on your
To-Do list...
THINGS HAVE EVOLVED
Does your site reflect your business
right now? Not just products and
services, but also pricing and team
profiles? If you’ve introduced new
solutions,
then
feature
these
prominently on the site. Customers
want to see that you’ve been
responsive to what’s going on in the
world.
TIP: Take down any COVID-related
banners or statements that are no
longer needed. They can make your
site look unmaintained!

GET A NEW PERSPECTIVE
Often the business owner writes the
web copy when a site first goes live.
And they frequently do a great job,
But, when you work in a business it’s
not always easy to take the necessary
step back to produce content that
engages your customers. It can be
tempting to focus on the features
rather than the benefits of the products
and services you provide. And that’s
not what prompts customers to buy.
TIP: Do you have a ‘critical friend’ who
can give you an honest opinion on the
effectiveness of your site?

POINT THE WAY
If your website content has been up
for more than a couple of years, it’s
possibly more promotional than
functional. Customers expect more
from their online experiences. It’s
important to signpost what actions
you want site visitors to take and
where
they
can
get
more
information.
TIP: Sprinkle Calls to Action (CTAs)
through your site.

CONTENT AND MORE CONTENT
Search engines thrive on good
content that’s frequently updated. A
blog is an easy win for regular new
content.
One post per month is a good start
and responsibility can be shared
around the team.
TIP: There are always things to blog
about. Think top tips, how-to guides
and debunking industry myths.

At Semaphore we specialise in helping businesses stand out from the
crowd. Writing creatively crafted web copy and blogs are two tools of our
trade. Give us a call on 020 8249 6030 or email talk@semaphore-pr.co.uk if
you’d like to discuss ideas and possibilities.

